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A MESSAGE FROM THE CEO CEO #FHi&

Dear Colleagues,

First off, congratulations to us all!

I’m really proud of the progress we made in the past
month and the way we are responding to changes in
our transformation journey. I’'m so grateful for your
enthusiasm, dedication and teamwork.

Thanks to all of you, we’ve made huge strides in
HEALTH acceleration. More integrated health offer-
ings are rolled out spanning global healthcare,
inclusive PPP insurance and digital innovations.

Second is extended COLLABORATION. As part of
AXA, we’ve been working closely with The French
Embassy in China and local authorities on various
health initiatives and community engagement
across the country.

I’m so glad that we are building more impact on the
community through releasing two guides on mind
health and workplace health for customers,
business partners and broader community. We
make a difference and help protect what matters.
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My most heartful thanks to every one of you. Look- WERBRARE—MNABAERITT—I5MRER
ing forward to the next success! 4|

Yamin Zhu %< 1 BH



AXA HEADLINE Za%3L%%

World Mental Health Day

On October 10th - the World Mental Health Day with
the 10th anniversary of the AXA Corporate Responsi-
bility (CR) Week the week before, which was also
mental well-being focused in Asia, we initiated the
mental health campaign in China to strengthen our
brand awareness and build public attention on
mind health.

The campaign focused on a livestream broadcast
kicked off by Asia CEO Gordon Watson, AXA Tianping
CEO Yamin, Chief Health Officer Kevin and medical
expert Zhu Yingbo, generating 9 million viewership
in total. Medical and health KOLs also involved to
warm up and amplify the initiative, reaching
105,903,123 audience.
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BUSINESS UPDATES SR £

Inclusive PPP Insurance

A great milestone in our health acceleration journey
that we launched Beijing Jinghuibao - an inclusive
PPP insurance for Beijing people on October 15! As
part of our holistic health solutions, Beijing Jinghui-
bao brings Beijing residents access to safe and
affordable health protection.

Through joint efforts of our health division, Beijing
branch,strategy, finance,|T,claims, legal and compli-
ance, the initiative marks the first and only inclusive
PPP insurance program where a foreign insurer is
actively involved to bring rich and convenient
health management services in line with the munici-
pal government’s efforts to construct a comprehen-
sive, multi-level medical security system.

As of November 11th, nearly 900,000 people have
purchased Beijing Jinghuibao. Congratulations to
our great team! Looking forward to our next health

success!
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Welcome Emma by AXA to China!

Welcome Emma to China! So excited that we’ve
launched Emma by AXA (ZEB{EFEFEZR) for our
Chinese customers!

Through the one-stop health management digital
platform, it’s just one-click to get integrated add-on
services across the continuum of healthcare: from
prevention, diagnosis and screening, to care and
treatment, covering both physical health and
mental wellbeing. We’re happy that the platform
will help our customers get one step ahead in their
health management journey!

Please explore more about the platform and enjoy
the experience scanning the poster or search
“Emma by AXA” in WeChat
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Global Prestige Individual Medical
Insurance Launched

We are keeping up the momentum in our health
journey! Our Global Healthcare team has intro-
duced a new product the Global Prestige Individual
Medical Insurance to the market and particularly for
the High Net Worth families in China.

The product made its debut through three launch
ceremonies in first-tier cities of Shanghai, Beijing
and Guangzhou from October 29 to November 5,
attended and well received by over 300 distribution
partners nationwide.

Kevin Zhou, the Chief Health Officer commented,
“Global medical insurance is an essential part in our
holistic health offerings. As an active player to drive
the health ecosystem, AXA is not merely a claims
Payer, but more as a Partner for customers’ health
management.”

“The product reflects our commitment to our
customers in China. With the group’s health exper-
tise and medical network around the globe as well
as local partnerships, we are bringing quality health
solutions to Chinese families along their health
management journey.” said Fred Ding, the Manag-
ing Director of AXA Global Healthcare (China).
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INTERNAL ACTIVITIES REITHES

Management Team Outing

Our management team had spent the crisp autumn
days teaming out in late October. A bunch of indoor
and outdoor group activities were arranged in the
two-day event, building camaraderie and trust, one
of the most important aspects of a successful team
towards our goal in the “Soar to Success” journey.

An excellent way for the team to bond around physi-
cal and brainstorm programs! A vital part of the
company growth that we believe will be led by our
successful management team!
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Big Data Application Team Estab-
lished

The new department is committed to transforming
business pain points into data solutions and
optimizing business operations. Aiming to drive the
company’s digital transformation, the team leverag-
es customer labels, visualized reports, data analysis
and algorithm models, to promote the application
of data in customer acquisition, operation, experi-
ence, products and so forth, with OneData platform
being the core.

In the meantime, the annual Data Open Day is held
to raise our awareness of data every year. In Aug
2020, an online data competition was held.

"I hope everyone can show his or her abilities in our
open and happy workplace, so that our users can
feelit." Said Philip Yu.
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Double-Eleven Written Premium
Dashboard

You may have noticed the Double-Eleven Written
Premium Dashboard displayed in headquarter
offices. It was initiated and designed by the Big Data
Application team to track our real-time product
sales and performance from contact centers and
branches during the Double Eleven period via TV, PC
and mobile devices.

The team this year also works with Shandong
branch in its local Double Eleven sales campaign
and developed the first tailor-made dashboard.

Part of our digital transformation program, it
demonstrates our Data Drive to Data Lead strategy
to drive the growth.
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https://oneservice.axatp.com/axa/double11/index.html
https://oneservice.axatp.com/axa/double11/index.html
https://oneservice.axatp.com/axa/DeptDouble11/index.html?dept

BRAND UPDATES mh#E T

Yamin Speaks at AXA XL Virtual Inau-
guration

Yamin was invited to attend the virtual inauguration
ceremony of AXA XL Re China on October 22. A
reinsurance webinar was held simultaneously
where Yamin shared her views on China’s health
insurance landscape as well as collaboration oppor-
tunities between the two companies.

Please check the link for the ceremony playback.
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http://live.vhall.com/387757402?shareId=u-60660107-3
http://live.vhall.com/387757402?shareId=u-60660107-3

We Grabbed CCI France Chine “Better
Workplace” Award

Another award! Our “Better Health Better Life at
AXA” program was awarded the CCIFC (French
Chamber of Commerce and Industry in China)
“Better Workplace Award 2020” at the institutional
Shanghai Gala Dinner which gathered this year
more than 800 guests of the French community in
China on October 23.

Yamin was handed the awards on stage when our
delegates from commercial, health, retail and strat-
egy also joined the gala

The award recognizes our efforts in offering a
positive work environment to inspire and unite
employees through programs including employee
health and wellbeing and flexible work scheme.
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French Medical Day in Shenzhen

Invited by the Embassy of France in China, we
attended the French Medical Day Shenzhen stop on
October 31 and witnessed the closer healthcare
cooperation between China and France.

Organized by the Embassy, Consulate General of
France in Guangzhou, Shenzhen government and
French Healthcare Alliance in China, the event drew
over 220 medical experts. Kevin also met with GBA
media friends during the event, where he under-
lined our commitment to be a partner in customers’
health journey through holistic and innovative
health solutions.
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COMMUNITY ENGAGEMENT A #,&5]

We Top the AXA World Relay Chal-
lenge!

We truly moved the needle on this year's AXA Group
Global 24h relay challenge, fielding 1,924 "AXAers"
to take part from 28 branch offices and contact
centers across China. The first among all entities
across the world which is highly praised by Group.
What a great contribution to be proud of, congratu-
lations!

The team did more than show up: together, we ran
12,386kms! Each kilometer run by the team translat-
ed into a donation towards the Sunshine Family, an
NGO that takes care of the mentally disabled in
Shanghai.

Noted Yamin, "I am thrilled that we joined AXA
Hearts in Action to share the Group's vision and
promise to 'Act for Human Progress by Protecting
What Matters.' | am proud that we are keeping this
promise through a long-term program to offer
continuous love and care to those who are desper-
ately in need."
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MEDIA COVERAGE &£k

Business Updates and Thought Lead- EREUSHESITI A W A#
ership in Spotlight

Beijing Jinghuibao media report highlights: ITRREREFIREESR:
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